



























































































































































































































































































































































































































































































































































































































































































































































































































































































しており（Barnett, Cloke and Malpass, 2005／
Adams and Raisborough, 2010）、スローフード
に関する研究も出始めている（Sassattelli and
Davolio, 2010）。Colin Campbell のクラフト・コ
ンシューマー（Craft Consumer；自分で加工し
再創造する消費者）論（Campbell, 2005）、Sulli-
van と Gershuny の「非顕示的消費」（inconspic-





















































Adams, M. and J. Raisborough, 2010，┣Making a
Difference: Ethical Consumption and the Every-
day,”British Journal of Sociology, vol.61, no.2,
pp.256┡74.
Arnold, E. J. and C. J. Thompson, 2005，┣Consum-
er Culture Theory（CCT): Twenty Years of Re-
search,”Journal of Consumer Research, vol.31,
no.4, pp.868┡82.
Barnett, Cχ, P. Cloke, N. Clarke and A. Malpass,
2005，┣Consuming Ethics: Articulating the Sub-
jects and Spaces of Ethical Consumption,”An-
tipode, vol.37, no.1, pp.23┡45.
Belk, Rχ, 1995，Collecting in a Consumer Society, Rout-
ledge.
Campbell, Cχ, 2005，┣The Craft Consumer: Culture,
Craft and Consumption in a Postmodern Socie-
ty,”Journal of Consumer Culture, vol.5, no.1,
pp.23┡42.




Hailes, Julia, 2007，New Green Consumer Guide, Si-
mon ＆ Schuster.
濱島朗他編，1997，┪社会学小辞典』〔新版〕，有斐閣
Harrison, Rχ, T. Newholm and D. Shaw, 2005，The
Ethical Consumer, Sage.




Petrini, Cχ, 2005，Buono, Pulito e Giusto: Principi di
Nuova Gastronomia, Einaudi. 石田雅芳訳，2009，
┪スローフードの奇跡ИЙおいしい、きれい、ただ
しい』，三修社
Riesman, Dχ, 1964，Abundance for What? and Other Es-
says, Doubleday ＆ Company. 加藤秀俊訳, 1968，
┪何のための豊かさ』，みすず書房
Ritzer, Gχ, 1993，The McDonaldization of Society, Pine
Forge Press. 正岡寛司監訳, 1999，┪マクドナル
ド化する社会』，早稲田大学出版部
Ritzer, Gχ, 1998，The McDonaldization Thesis: Explo-
rations and Extensions, Sage. 正岡寛司監訳, 2001，
┪マクドナルド化の世界ИЙそのテーマは何か？』，
早稲田大学出版部
Sassatelli, Rχ, 2007，Consumer Culture: History, Theory
and Politics, Sage.
Sassatelli, R. and F. Davolio, 2010，┣Consumption,
Pleasure and Politics: Slow Food and the Politi-
co┳Aesthetic Problematization of Food,”Journal
of Consumer Culture, vol.10, no.2, pp.202┡32.
Slater, Dχ, 1997，Consumer Culture and Modernity,
Polity Press.
Sullivan, O. and J. Gershuny, 2004，┣Inconspicuous
Consumption: Work┳rich, Time┳poor in the Lib-
eral Market Economy,”Journal of Consumer Cul-
ture, vol.4, no.1, pp.79┡100.
Veblen, Tχ, 1899, The Theory of Leisure Class: An
Economic Study in the Evolution of Institutions,
Modern Library. 高哲男訳，1993，┪有閑階級の
理論』，筑摩書房
応用社会学研究　2011　№ 53 33
